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RICE OCCASIONS: DEMOGRAPHICS

GENERATION EDUCATION er
40% \g/
Oc::::;ns Ind‘::tea(: t° §//

25%

21% 31% === High school or less

14%

1

Index ‘.‘ 62% — College grad
GenZ18-24 Millennials 25-40 Gen X 41-56 Boomers 57-74
39% 39%
34%
27% 21%
20% °
13%
6%
Index f t — Index ‘ — —

Gen Z 18-24 Millennials 25-40 Gen X 41-56 Boomers 57-74 Gen Z 18-24 Millennials 25-40 Gen X 41-56 Boomers 57-74



KID RICE OCCASIONS: DEMOGRAPHICS

GENDER
Indexed to Total F&B O 1
INCOME naexea to /ota ccasions HOUSEHOLD SIZE 2
0 Rice Indexed to Ih ‘!
Rice Indexed to Occasions Total
Occasions Total ‘“
— 18% m= 1,1 live alone
32% ™= Lessthan $40,000 O

29% -2

20% = $40,000-574,999 23% —_— 3

48% === $75,000 or more 18% — 4

9% !
MARITAL STATUS 2% g e
Ric.e Indexed to HOUSEHOLDS WITH

Occasions Total CHILDREN

59%  mmm Married; Living Rice occasions are also more likely to be

together; Civil union (0)
36 A) among larger (5-6) person households when
31% ™™  Single compared to total occasions.
10% — Widowed;

Separated; Divorced



RICE OCCASIONS: ATTITUDES, BELIEFS & BEHAVIORS

KEY ATTITUDES, BELIEFS & BEHAVIORS OF CONSUMERS WHO PARTICPATE IN RICE OCCASIONS

HEALTH & NUTRITION

| am knowledgeable about my health and
nutrition

| am proactive about my health
| often pay more to buy foods/drinks that are
better for me

While | still eat meat, I'm trying to incorporate
more non-meat foods into my diet (e.g.,
vegetables, grains, etc.)

| always read the ingredients and nutrition facts
on foods/beverages | buy

| am often the first to try a new health,
wellness, or fitness trend or technique

LIMITED RESOURCES

| often worry about having the resources for
my family to have enough food

Top 2 Box — Agree Strongly/Somewhat, Indexed to Total Occasions

SUSTAINABILITY

| often pay more to buy meat,
dairy, or eggs where animals
were treated more humanely

| often pay more to buy
foods/drinks that are better for
the environment

| often pay more to buy
foods/drinks that are better for
workers/farmers

| love to cook from scratch and do
so frequently

I love foods/drinks with unique or
global flavors/ingredients

| prefer to eat classic, American

— -
+ I
— -

FLAVOR PREFERENCES & COOKING

iy
+ I
— I

Over 4 in 10 rice consumers are willing to pay more to support some type of sustainability effort or to support
their personal health. However, a similar amount are concerned about having enough resources/food for their
family. This underscores the importance of ensuring accessible healthy and sustainable food for all.
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RICE OCCASIONS: WHO, WHERE, AND WHEN

WHERE OCCASION TOOK PLACE

80%

tl

Other away
from home

Restaurant

work/school

W 2021 Rice Occasions M 2022 Rice Occasions

WHO WAS PRESENT

o)

14%
5%
1

;J t— - LI

Alone Couple Family Friends

m 2021 Rice Occasions W 2022 Rice Occasions

As many consumers have resumed pre-pandemic routines and activities the share of rice occasions that took place alone in
2022 has increased and closely resembles pre-pandemic levels (34% in 2019). The increase in alone eating, along with a drop
in eating with friends, has also contributed to an increase in rice occasions that take place at home.

2022 RICE
OCCASIONS

67%

TAKE PLACE DURING
THE WEEK

2022 LEFTOVERS

45%
1




RICE OCCASIONS: PREPARATIONS METHOD, RICE TYPE

TOP PREPARATION METHODS

Among rice occasions that involve heating/cooking

TYPES OF RICE CONSUMED

2021 Rice 2022 Rice
Occasions  Occasions

S 33%

Microwaving 43% 55% 54% White rice

Stove top 3;1%% 24% 30% Brownrice
Baking 19% 19% Flavored rice
Stir-frying 27% 17% Rice & beans

1 pot or crock-pot cooking

oine Rice occasions are more likely to involve a range of cooking methods
Marinating relative to total occasions, including microwaving, stove top, stir-
Smoking frying, 1 pot cooking, boiling and steaming — all common
Steaming preparations for rice and rice-based dishes.
N Closely linked to the greater levels of cooking and restaurant
Praieing sourcing involved in rice occasions, leftovers are also more likely to
Grilling be used when compared to total occasions. Oftentimes, consumers

will intentionally order more from foodservice or prepare more
m 2021 Rice Occasions when cooking to have leftovers.
B 2% W 2022 Rice Occasions

Toasting ., B 5%
(o]

Searing



RICE OCCASIONS: EMOTIONAL CONTEXT

Hunger continues to be the top emotion on rice occasions in 2022, yet there are also a variety of other emotions present, ranging from the enjoyment of
food and being with others, to more functional desires such as replenishment and focus. In addition, other more mundane feelings such as being tired
and busy are also more likely to be present on rice occasions when compared to total occasions.

TOP EMOTIONS/FEELINGS ON RICE OCCASIONS

429 43% . .
% W 2022 Rice Occasions

m 2021 Rice Occasions
30%
25%
22% 20% 21%
18% 1595 17%
6 14*y % 149
° 14% 14% 12%  12% +.o 13% 12%
11% %
2% 10% % 8% o 8%
I OIII7%II.I.OI.i%.O% “

—— 1ttt T 2t~ 1ttt —2—— J— 1Tt 1t 2T 1

| was just | wanted | wanted Iwanted Iwastired |wasjust | needed | was | was just I had no | wanted | was | wanted D|stracted/ | was | was
hungry some food  to enjoy to do eating out to hurried/ thirsty particular some food focused on some food multi- bored feeling off
that would really good something of habit replenish busy emotional that would connecting that would tasking balance, so
delight me food with good/ myself feeling at be with WOow me | ate/drank
someone | healthy for after all impressive someone | to help me
care about myself physical to others  care about re-focus

activity



RICE OCCASIONS: CHARACTERISTICS & ATTRIBUTES

CHARACTERISTICS OF RICE OCCASIONS IMPORTANT FOOD & BEVERAGE ATTRIBUTES

28%
I, 36%
B 21%
I 26%
B 20%
. 22%
E——— 29%
. 21%
P 26%
. 20%
B 15%
. 20%
B 18%
. 20%

B 16%
I 18%

Was important to really take time mmm 52% A familiar taste experience

Would help me relax/unwind
It was important that the food taste s _ 42% P
better than the old 'status quo' ' _ 45% Tide me over until the next meal

. 35% | wanted something different to eat
Just focused on basic health and well s 0

Would refresh me

e E e I I E |

31%

. |
Just eating to get by : Something other than the usual
+ I flovors

e 199
40% Would rehydrate me I 5% 19%
(0]
Price was no object s . Something other than the usual e 11%
38% textures I 12%
e 15%

It was all about discussing the subtle Would wake me up

flavors of what we/they ate and

drank '

[y
[y
X

29%
Would connect me with my family

35% heritage or ethnicity
Would support athletic

training/performance

13%
8

X

m 2021 Rice Occasions

N

X
R
G
X

W 2022 Rice Occasions



RICE OCCASIONS: NEED STATES

NEED STATES ON RICE OCCASIONS

Top 2 Box, Important Considerations

Index

Better flavor t

N ©1%

| [»)
Positive nutrition _ 52%

1 I o0
T 53%
N 58%
L 58%
I 52%
T 6%
N 529
Moderation memm [T 52%
I 529%
Price —_ 50%
N 2%
Getting enough to eat/drink as _ 51%

quickly as possible " NNMMM 0%
Exploring new ideas/expertise mm— _ 44%
about healthy living t_ 49%

D 5A%
N 7%

Not needing time or energy mmm

Enjoying local/seasonal food '

Scratch made with no short cuts t

Special health benefit

—
Sl el et e N 66

S 65%

Absence of negatives

Connecting socially with others
through food/drink

Tending to needs of others

Authentic global flavors
High quality artisan
foods/ingredients

Tapping into culinary
knowledge

Positively impacts the
environment or society

Iconic brand experience

Letting someone else take care
of me

Engaging with people who care
a lot about food

Having a food or beverage
with a unique story

Culinary assistance from a
trusted source

4 B 52%
I 46%

1 I 55%
I 5%
S 48%
I 44%

0 S 49%
I 44%
S 37%

|
I 42%

4 ' 4%
I 41%

4 I 6%
I 30%
S 37%

= I 37%

e [ 39%
I 36%

= 43%
1 B 5% " 2021Rice
Occasions
S 37%
— B 3% "2022Rice
Occasions

S 36%
|
I 31%



RICE SUBCATEGORY OCCASIONS: NEED STATES

TOP 10 NEED STATES ON RICE OCCASIONS

Top 2 Box, Important Considerations
Indexed to Total Food & Beverage Occasions

IR CTT T T

Simple, real ingredients 66% Simple, real ingredients 76% Better flavor 68%
Better flavor 62% ' Moderation 67% t Simple, real ingredients 67% —
Scratch made with no short cuts 59% t Not needing time or energy 65% — S:;ﬂ:gislr;ou%h to eat/drink as quickly 63% '
Price 54% — Positive nutrition 65% t Not needing time or energy 63% —
Not needing time or energy 53% — Enjoying local/seasonal food 64% t Scratch made with no short cuts 62% '
Positive nutrition 52% — Better flavor 64% t Positive nutrition 62% '
Enjoying local/seasonal food 51% ' Price 63% t Connecting socially with others through 61% A.A
Special health benefit 51% — Special health benefit 62% ' food/drink
Moderation 50% — Absence of negatives 60% t Price 29% '
fC:c:ldn/zcrtiinnkg socially with others through 49% ' Exploring new ideas/expertise about 59% t Enjoyin% local/seasonal food 58% '
healthy living Authentic global flavors 57% '

For all three rice sub-categories having real, simple ingredients is among the
top 2 most important needs. However, beyond this, there are key differences
depending on the type of rice consumed.
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KID RICE OCCASIONS: DEMOGRAPHICS

57% URBAN VS. RURAL
PARENT 49%
GENERATION 4% 41%
% 4% 10%
e — ]
Index — —
‘ Index . ‘
GenZ Millennials Gen X Boomers City/urban area Suburbs Rural area
18-25 26-41 42-57 58-76
112 102 62
KID AGE
PARENT INCOME & VARIETIES OF RICE CONSUMED
ON KID RICE OCCASIONS
L 6.7 years ——
Occasions Index A f nild Kid Rice Occasions
verage age of chi o .
. participating in rice 56% White rice
30% == Less than $40,000 occasions (99 index) 31% Brown rice
25% ™= $40,000 to $74,999 25% Rice & beans
25% Flavored rice

46% === $75,000 or more



KID RICE OCCASIONS: DAYPART

Almost three-quarters of all kid rice occasions take place during meals, with most of these taking place during dinnertime. Kid rice occasions are
less likely to take place during breakfast, afternoon snack and after dinner snack times, but are more likely to take place as an early morning snack

when compared to total kid occasions.

KID RICE OCCASIONS THROUGHOUT THE DAY

45% 42%
40%
35%
30%
25%
20%
15% 10%
10% — 7%
5% 2%
0%
-5%
Index t ‘ = " ‘ " " ‘
Early Breakfast Morning Lunch Afternoon Dinner After Dinner Late-Night
Morning Snack Snack Snack Meal/Snack

Snack

74%

of kid rice
occasions take
place during
MEALS

26%

take place
during SNACKS



KID RICE OCCASIONS: WHERE, WHEN, AND LEFTOVERS

Majority of kid occasions take place at home, but almost one-third of kid rice occasions take place away from home, which includes school/daycare,
restaurant, and other away-from-home locations, with the latter being more common when compared to total kid occasions.

ERE OCCASION TOOK PLACE 66%
WH L LEFTOVER CONSUMPTION
70% of kid rice Share of all kid rice occasions that
occasions take involved some/all leftovers
place during
the WEEK

12% 11% 9%
B B e 34%
Index — — — '

Home School/ Restaurant Other away take place
daycare from home during the

WEEKEND*




KID RICE OCCASIONS: CHARACTERISTICS & ATTRIBUTES

CHARACTERISTICS OF KID RICE OCCASIONS IMPORTANT FOOD & BEVERAGE ATTRIBUTES
For parent or child on kid rice occasions

A familiar taste experience ' e 42%

Was important to really take time

; 64%
and enjoy the food ° That it was hot/heated ' P 33%
Easy to eat === [N 30%
It was important that the food taste 52% Would refresh me t D 2%

better than the old 'status quo'

Sustained energy " [N 23%
That it was sweet mm [ 18%

Just focused on basic health and well

0,
being, nothing else 49% Something other than the usual flavors ' D 1%
Tide me over until the next meal _ 18%
Price was no object 44% Would quench my thirst 1‘ P 16%

Would rehydrate me ‘.. D 16%

Something other than the usual textures ' N 5%

Just eating to get by 41% Would help me relax/unwind ' _ 14%
| wanted something different to eat t _ 13%
It was all about discussing the subtle \
flavors of what we/they ate and 41% Would wake me up ' - 11%

drank Would connect me with my family heritage or ethnicity ‘.‘ 7%

That it was NOT hot/heated l. 7%
Would support athletic training/performance ' - 7%



KID RICE OCCASIONS: NEED STATES

NEED STATES OF PARENTS ON KID RICE OCCASIONS

Top 2 Box, Important Considerations

Simple, real ingredients —_ 73%
Positive nutrition ' _ 71%
Tending to needs of others s _ 70%
Special health benefit ... _ 67%
Enjoying local/seasonal
Absence of negatives ' - 62%
0

Getting enough to

eat/drink as quickly as - 62%

possible

Positively impacts the ___ - 61%

environment or society

Scratch made with no short 1 - 60%

cuts

Exploring new ideas/expertise _ .
about healthy living t 60%
Not needing time or energy _ 59%
Engaging with people who care a .
lot about food ' _ >7%
Letting someone else take care of
High quality artisan
foods/ingredients t _ >5%
Connecting socially with others .
through food/drink _ 2%
Authentic global flavors ' _ 53%
Tapping into culinary knowledge t _ 53%
Culinary assistance from a trusted ' .
source T [N 5%
Iconic brand experience —_ 48%

Having a food or beverage with a

unique story I %

Kid rice occasions are more likely
than total kid occasions to involve
a wide variety of needs, pointing
towards the role of rice as an
important ingredient in many
“high stakes” meals.

Premium-oriented needs, such as
having local/seasonal foods,
artisan ingredients, authentic
global flavors, and a unique brand
narrative are also more likely to
be present on these occasions,.



Teen (13-17) Rice Occasions



TEEN RICE OCCASIONS: DEMOGRAPHICS

GENDER
Indexed to Total F&B Occasions

14.9

HOUSEHOLD INCOME

AVERAGE AGE

Teen Rice

. Index
Occasions

Female 23% === | ess than $40,000
s Average age of teenager
participating in rice 16% ¥ $40,000-574,999
occasions
(100 Index) 61% ==  $75,000 or more
VARIETIES OF RICE CONSUMED URBAN VS. RURAL
ON TEEN RICE OCCASIONS
Teen Rice Occasions 58%
58% White rice 30%
12%
33% FEWSIEE e - e
31% Rice & beans Index ‘.‘ — .,
26% Brown rice City/urban area Suburbs Rural area




TEEN RICE OCCASIONS: DAYPARTS

Almost two-thirds of teen rice occasions take place during meals, over-indexing during lunch and dinner versus total teen occasions. Almost one-third
taking place during dinner, yet, unlike kid (and adult) occasions the difference between lunch and dinner time consumption is very small (only 5pp). Rice is
less likely to be consumed during breakfast or snacking times compared to total teen occasions.

TEEN RICE OCCASIONS THROUGHOUT THE DAY

65%

30% .
’ of teen rice
25% occasions take
place during
20% MEALS
15%
10% 7% 3 5 %
[s)
>% take place
0% during SNACKS
Index ‘ ‘ ‘ 1‘ l, t " ‘
Early Breakfast Morning Lunch Afternoon Dinner After Dinner Late-Night
Morning Snack Snack Snack Meal/Snack

Snack



TEEN RICE OCCASIONS: WHO & WHERE

Compared to teen occasions overall, teen rice occasions are less likely to take place alone and at other away from home
locations (e.g., while on the go, at a park, sporting event, church, etc.). These patterns align with rice's stronger presence on

lunch and dinner occasions. 6 7 %

Similar to total occasions, just over two-thirds of teen rice occasions take place during the week. .
of teen rice

occasions take

WHO WAS PRESENT WHERE OCCASION TOOK PLACE place during
the WEEK

75%

65%

LEFTOVERS

Share of total teen rice occasions
that involve all/some leftovers

16%

11%

o 13%
8% 9% 3%
0
— mm R .
Alone Couple Family Friends Home At school Restaurant  Other away from '
home




TEEN RICE OCCASIONS: CHARACTERISTICS & ATTRIBUTES

CHARACTERISTICS OF TEEN RICE OCCASION IMPORTANT FOOD & BEVERAGE ATTRIBUTES ON TEEN RICE OCCASIONS
Top 2 Box, Describes Well

A familiar taste experience ' P 39%
That it was hot/heated ' P 32%

Was important to really take time

. 62%
and enjoy the food ’ Easy t0 eat me [N 30%
Sustained energy ' P 26%
It was important that the food taste t 60% Would refresh _ 55%
6 ould refresh me 6

better than the old 'status quo'

| wanted something different to eat I 22%

Would quench my thirst [N 22%
Would help me relax/unwind B 20%

Tide me over until the next meal === N 0%
46% Something other than the usual flavors f N 19%
Would connect me with my family heritage/ethnicity ‘.‘ - 18%
That it was sweet - - 16%
Would rehydrate me ‘t - 16%
Something other than the usual textures f - 14%
Would support athletic training/performance t - 12%
That it was NOT hot/heated ‘.‘ - 10%

Would wake me up ‘ - 8%

Price was no object 51%

Just focused on basic health and well —
being, nothing else

Just eating to get by 45%

It was all about discussing the subtle
flavors of what we/they ate and ™
drank




TEEN RICE OCCASIONS: NEED STATES

NEED STATES ON TEEN RICE OCCASIONS

Top 2 Box, Important Considerations

Simple, real ingredients t _ 68%
—
Better flavor s _ 64%
Special health benefit ' _ 64%
Iconic brand experience _ 63%
Authentic global flavors ' _ 63%
Positive nutrition ' _ 62%
Connecting socially with _
62%
others through food/drink t ?
Letting someone else take t _ 62%
care of me

Scratch made with no short ' _ 61%
cuts

Not needing time or energy mmm _ 60%

Getting enough to eat/drink
as quickly as possible

Enjoying local/seasonal food t _ 60%
Tending to needs of others t _ 58%
Exploring new ideas/expertise about _ o
healthy living ' 28%
Moderation "‘ _ 56%
Positively impacts the environment or _ o
society t >5%
Absence of negatives t _ 54%
High quality artisan foods/ingredients t _ 52%
Tapping into culinary knowledge ' _ 51%
Engaging with people who care a lot _ 49%
about food ?
Culinary assistance from a trusted
cource 1 [N >
— .

Having a food or beverage with a
unique story

Teens tend to have higher expectations
on rice occasions relative to total teen
occasions, with a variety of needs over-
indexing. Having simple ingredients,
functional health benefits, authentic
global flavors, nutrition, social
connection, and scratch cooking are all
more important needs, present on over 6
in 10 teen rice occasions.

In addition, other premium-oriented
needs such as having local/seasonal food,
sustainability and artisan ingredients also
over-index on teen rice occasions relative
to total teen occasions.



TEEN RICE OCCASIONS: EMOTIONS

Teen rice occasions over-index on emotions related to delight, the social sharing of food, and wanting to do something good for
oneself, which highlight the role of rice as a social meal component that often involves a variety of cuisines. In addition, rice is

also seen as a component of healthy meals, with these occasions also over-indexing when physical replenishment and mental
focus are important.

45% TOP EMOTIONS/FEELINGS ON TEEN RICE OCCASIONS

31%
27%
23%
18% 16% 16% 16% 15%
12% 10% 10% 10% 10% 9% 8%
— t t t t t t t =t ¢+ 1t t t £ -

| was just Iwanted Wantedto |wanted | was just | wanted | wanted | needed Iwasjust |wanted Iwastired Primarily Feeling a | were Distracted/ | was
hungry some food enjoy good to do thirsty some food something something eatingout some food focused on little off  celebrating multi- bored
that would food with something that would indulgent/ to replenish  of habit that would connecting balance, so tasking
delight me someonel good (i.e., wow me  decadent myself after be with | ate
care about  healthy) physical impressive someone | something
for myself activity to others care about to help me

re-focus



Key Takeaways

* Return to Pre-Pandemic Habits

« Convenience Prioritized

» Appreciation of Rice’s Adaptability
 Positive Consumer Emotions

« Component of a Healthy Diet




Thank You

Download the collection of
Rice Eating Occasions Reports
at usarice.com



	Slide Number 1
	Agenda
	Parameters of Research
	RICE OCCASIONS: DEMOGRAPHICS
	KID RICE OCCASIONS: DEMOGRAPHICS
	RICE OCCASIONS: ATTITUDES, BELIEFS & BEHAVIORS
	Slide Number 7
	RICE OCCASIONS: WHO, WHERE, AND WHEN
	RICE OCCASIONS: PREPARATIONS METHOD, RICE TYPE
	RICE OCCASIONS: EMOTIONAL CONTEXT
	RICE OCCASIONS: CHARACTERISTICS & ATTRIBUTES
	RICE OCCASIONS: NEED STATES
	RICE SUBCATEGORY OCCASIONS: NEED STATES
	Slide Number 14
	KID RICE OCCASIONS: DEMOGRAPHICS
	KID RICE OCCASIONS: DAYPART
	KID RICE OCCASIONS: WHERE, WHEN, AND LEFTOVERS
	KID RICE OCCASIONS: CHARACTERISTICS & ATTRIBUTES
	KID RICE OCCASIONS: NEED STATES
	Slide Number 20
	TEEN RICE OCCASIONS: DEMOGRAPHICS
	TEEN RICE OCCASIONS: DAYPARTS
	TEEN RICE OCCASIONS: WHO & WHERE
	TEEN RICE OCCASIONS: CHARACTERISTICS & ATTRIBUTES
	TEEN RICE OCCASIONS: NEED STATES
	TEEN RICE OCCASIONS: EMOTIONS
	Key Takeaways
	Thank You�Download the collection of�Rice Eating Occasions Reports �at usarice.com

